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+354-898-2587

turned Marketing Strategist & Al Director
*Update in progrese

| help organizations transform ideas into brands, products and Al-powered ways of working.
My background in creative direction taught me how to frame problems, shape ideas and lead multidisciplinary teams. Today | apply creative
leadership, marketing strategy and Al to turn ideas into measurable business outcomes.
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On a personal note:

branded products and
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and broader marketing
initiatives.
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Ny e T“‘ record of moving projects from concept to Copywriting XYYy Communication skills XYYy
v J completion. Known for solving problems, manag- Design Y Resourcefulness XXX
e\ ing competing priorities, and  delivering Presentation eyl Quick to leamn ecoe
: high-quality work under pressure. Project Management XY X Collaborating (XYY
Brings o practical, detail-oriented approach Marketing eeoo Work intelligence COC0C
to creative development, combining strategic Adverfisting _ LOOL0O Event planing eoee
thinking with strong execution. Creates Human-Al Collaboration (XYY Product Development (XXX
positive, collaborative working environments On a programming nofte:
and helps teams develop ideas into effective Microsoft Office coo co0e
campaigns, products, and client solutions. PSP 0000
Experienced in building strong client relation- Adobe Crea oud Yy Y

ships, presenting ideas clearly, and develop-
ing marketing content in both Icelandic and '
English. ,“‘%’mus GCu

\ p
e

Reccommendations™

arsson




